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SUPPLY

According to the C&W Department of Hospitality and Tourism the
Moscow hotel’s quality room supply hasn’t changed during the QI
2014 and at present amounts to 14.4 thousand rooms or 32% of
Moscow’s total hotel supply (excluding hostel and mini-hotel
rooms).

In QI 2014 market anticipated the opening of the following quality
city hotels. However it did not occur:

e Four Seasons Hotel Moscow (Okhptny Ryad, 2 — 180 rooms,
Luxury segment);

e Marriott Novy Arbat (Novy Arbat, 32 — 234 rooms, Upper
Upscale segment);

e Mercure Moscow Baumanskaya (Baumanskaya street 54/1 — 47
rooms, Midscale segment).

These hotels are expected in Q2 2014. Another 6 quality hotels
with 2,182 rooms in total, which were announced to open in 2014,
more probably will come out in September-December of the
current year after the summer (low for Moscow) season.

MPEAANOXXEHUE

Mo AaHHbIM OTAEAa FrOCTUHMYHOTO 6u3Heca 1 Typusma C&W 3a
nepsbiii KBapTaA 2014 roaa KavecTBEHHOE NPeAAOXKEHME FOCTUHULY
MockBbl He M3MeHMAOCh U cocTaBasieT 4,4 Tbic. Homepos, UAK 32%
obLero rocTuHUYHOro npeaaoxeHus Mockebl (6e3 ydeTa xocTeAos
U MUHU-OTEAE).

B NEepBOM KBapTaA€ OXXMAAAOCb, HO HE COCTOAAOCDH, OTKpbITUE
CACAYIOLLUX KaYeCTBEHHbIX oTeAe ropoaa:

e Four Seasons Hotel Moscow (OxoTHbiit psia, 2 — 180 Homepos,
Luxury cermenT);

® Marriott Novy Arbat (HoBbit Ap6ar, 32 — 234 Homepa, Upper
Upscale cermeHT);

® Mercure Moscow Baumanskaya (BaymaHckas ya. 54/1 — 47
Homepos, Midscale cermeHT).

AaHHble FOCTUHULLBI MAQHUPYIOTCA K OTKPBITUIO BO 2-M KBapTaAe.
OcTaAbHble 6 Ka4eCcTBEHHbIX OTeAel ObLMM HOMEPHBIM GOHAOM

2 182 eA., OTKpbITME KOTOPbIX aHOHCHMpoBaHo Ha 2014 roa,
BeposiTHee BCEro, OTKPOIOTCA B CeHTsAOpe-aAeKabpe c.r., TO ecTb yxKe
MOCAe OKOHYaHUs AeTHero (HU3Koro Aas MockBbl) cesoHa.
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2014 NEW SUPPLY

HOBOE MPEOJTOXEHWE 2014 TOOA

Class/ Capacity/
Cerment

Openning/
OTKpbITHE

Name/ Hazsanue Koa-Bo

HOMepoB

Boutique-hotel Pushkin Upper-Upscale 110 Q32014
DoubleTree by Hilton Hotel Moscow  Upscale 270 Q32014
- Leningradsky Riverside

Radisson Arena Hotel Moscow Upscale 363 Q42014
Hampton by Hilton Moscow Strogino  Mid-market 214 Q42014
Holiday Inn Crocus City Mid-market 1025 Q42014
Ibis Oktyabrskoye Pole Economy 200 Q42014

Source: Cushman & Wakefield Hospitality & Tourism
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QUALITY HOTEL MARKET
TRADING

On the background of 2013 ruble weakening, a slight decline in the
Moscow quality hotel market was recorded: -2.6% in the average
daily rate (ADR) in dollars and -0.6% in revenue per available room
(RevPAR). In Rubles, the market dynamics of RevPAR was positive:
+ 2.1% and ADR remained stable.

During the first 3 months of 2014, the accommodation price decline
in dollar terms continued and intensified.

The average daily rate in the QI 2014 amounted to $173, which is
14.5% lower than in the comparable 2013 period. However, in
Rubles, the decrease was not as significant: -1.5% on the market
average and from -0.1% to -3.4% depending on the market segment.

The market price for hotel accommodation became more attractive
for foreign tourists. Taking into account the significant share of the
external market sources in the income of Moscow quality hotels,
and also the aggravated international political situation (in late
February - early March) this pricing decrease was necessary to
stimulate demand.

Negative price dynamics were uniformly observed in all market
segments (from -13% to -16% in USD). Along with this, it was
minimal in the Midscale-Economy segment - minus 13.3% in dollar
terms, and almost coincided with the ruble depreciation rate. As a
result a zero price change relative to the QI 2013 level was
recorded in this segment. In economic instability, the absence of
price incentives allowed mid-price level hotels to maintain (and even
increase) the occupancy level, which indicates stable demand for
accommodation in these hotels.

PE3YAbTATbI OMEPALIMOHHOM
AEATEABHOCTU

Ha ¢oHe ocrabaeHus py6as B 2013 roay Ha pbiHKe KauyeCTBEHHbIX
roctTuHuL, Mockebl pUKCUpOBaACs HeGOAbLWON cnaA: -2,6% no
noKasaTeAlo cpeAHel cToumocTb HoMepa (ADR) B AoAAapax n
-0,6% no nokasaTeAlo AoXoAHocTH Ha Homep (RevPAR). B
pPY6AEBOM BbIpaXKeHUM AMHaMMKa pbiHKa no RevPAR 6biaa
noAoxuteabHoi: + 2,1%, no ADR cuTyaums ocrasaaach
CTabUABbHOW.

B TeyeHue nepebix 3 mecsauee 2014 roaa cHUXKeHME CTOMMOCTH
pasMelleHNs B AOAAAPOBOM BbIPaXKEHWM MPOAOAXKMAOCH U
ycuamaocb. CpeaHss LieHa 3a Homep B |-M kBapTaAe 2014 roaa
coctaBuaa $173, uto Ha 14,5% Huxke ypoBHsS aHaAorMuHOro
nepuoaa 2013 roaa. OAHaKo B pybGAEBOM BbIPRXKEHUU CHUXKEHUE He
TaK 3HauMTeAbHO: -1,5% B cpeaHeM no pbiHKY U oT -0,1% Ao -3,4% B
3aBUCUMOCTH OT cermeHTa. PbiHOYHas LieHa Ha pasmelleHue B
OTeAsIX CTaAa AASl MHOCTPaHHbIX TYPUCTOB GOAee MPUBAEKATEABHOM,
a MPMHUMas BO BHMMaHUE BECOMYIO AOAIO BHELLHWX HAMPaBASIOLLMX
PbIHKOB B AOXOAAX KayeCTBEHHbIX oTeAei MocKBbI, U C y4eToM
obocTpuBLUENCs B KOHLLe $pEBPaAs - Ha4aAe MapTa MeXAYHapOAHOM
MOAUTUYECKOW CUTYaLIMKU, AQHHOE CHUXEHME B LieHe GbIAo
HeoBXOAMMO AAS CTUMYAUPOBaHMA Cripoca.

OTpuuaTeAbHas AMHaMMKa LieHbl PABHOMEPHO NMPOCMAaTPUBAAaCh BO
BCEX CermeHTax pbiHKa (oT -13% Ao -16% B USD). Mpu 3Tom
MWHUMAABHbIM OHO CTaAo B cermeHTe Midscale-Economy — muHyc
13,3% B AOAAQAPOBOM BbIPaXKEHWUU, YTO MPAKTUYECKU COBMAAO C
Temnamu ocAabAaeHUs pybasi, B pesyAbTaTe Yero B 3TOM CerMeHTe
32pMKCMPOBAHO HYAEBOE U3MEHEHME LieHbl OTHOCUTEALHO YpoBHS |
kB. 2013 roaa. B ycaoBUsIX skoHOMUUECKOW HECTaBUABHOCTU
OTCYTCTBUE LLEHOBOTO CTUMYAUPOBaHUS MO3BOAMAO OTEAAM
CPEeAHELLEHOBOTO YPOBHS COXPaHUTb (M A2XKe MOBbLICUTL) YPOBEHb
3arpy3Ku, YTO FOBOPUT O HaAUYMM CTaBUAbHOTO crpoca Ha
pasmelleHne B 3TUX FOCTUHULIAX.

AVERAGE DAILY RATE US DOLLAR (ADR)
CPEOHAA LLEHA 3A HOMEP, AOJI1. CLUA (ADR)

Moscow average

Midscale-Economy

Upscale 176
208
238
Upper Upscale
PP P 284
329
Luxu
g 383
0 100 200 300 400 500

Ql 2014 = QI 20I3

Source: STR Global, Cushman & Wakefield Hospitality & Tourism

AVERAGE DAILY RATE RUR (ADR)

CPEAHAA LLEHA 3A HOMEP, PYB (ADR)

Moscow average 604!

& 6134
Midscale-Economy Y
4563

6153

Upscale
6323

8332

Upper Upscale
PPEr=P 8625

Luxury 11513

T T T T T T 1

0 2000 4000 6000 8000 10000 12000 4000
Ql 2014

Source: STR Global, Cushman & Wakefield Hospitality & Tourism

= Ql 2013

2



HOSPITALITY

MARKETBEAT
Ql 2014

The most significant price decrease happened in January —
traditionally a low month in terms of Moscow hotel trading results
— minus 17.6% (compared with Jan 2013) and minus 14% (compared
with Dec 201 3). In this period, the price fell to its lowest level since
2006 - $158 per room. In rubles, the decrease amounted to 8.2%
compared with Jan 201 3.

In general, QI 2014 recorded the lowest prices during the last 9
years*. Despite increasing instability in March, the Moscow quality
hotel market showed a more pronounced negative average prices
dynamics in February, when the dollar ADR decreased 16.6%
relative to February 2013 (respectively, -2.6% in rubles). This is
largely connected with the sharp reaction of the stock market and
foreign exchange rate to Ukrainian events and expectations of
further ruble weakening, which was overcome in March. As a result,
in March, the situation improved somewhat, although it was still
negative: prices decreased | 1% in US dollar terms relative to March
2013, while ruble denominated prices increased 4.5%.

Given the strong dependence of accommodation costs on ruble
weakening or strengthening trends, in the next quarter, we also
expect price decrease for overnight stays (in USD) relative to last
year’s figures. In ruble terms, the growth rate of prices in our
opinion will remain generally slightly negative, because hotels will try
to compensate business demand decreases, since summer is the
beginning of tourism programs.

* In absolute amount, without inflation, which further aggravates the situa-

tion.

Hanboaee 3HauMTEAbHOE CHUXKEHWE LIEH MPOU3OLLAO B SIHBape —
TPaAMLIMOHHO HU3KOM C TOYKMU 3peHUsi Pe3yAbTaToB paboTbl
roctuHuL, Mockebl Mecsue — MuHyc 17,6% k sHeapio 2013 roaa u
MuHyc 14% K aekabpto npolAoro roaa. B atot nepuoa ueHa
AOCTUrAQ MUHMMaAbHOTo 3HadYeHus ¢ 2006 roaa — $158 3a Homep. B
PYOAEBOM BbIPaXKEHUM CHUXKEHUE COCTaBUAO 8,2% OTHOCUTEABHO
aHBaps 2013 r. B ueaom, B nepeom keapTare 2014 roaa
32pMKCUPOBaHbl MUHUMaAbHblE 32 MOCAEAHME 9 AET LieHbI™.
HecMoTps Ha To, 4To HeCTabUABHOCTb YCUAMAACH B MapTe, PbIHOK
KayecTBeHHbIX rocTUHUL, MockBebl MokasaA 6oAee BbIpaXKeHHyIO
OTPULIATEAbHYIO AUHAMUKY CPEAHMX LIEH MPOAAXKM YrKe B PpeBpaAe ,
Koraa AoArapoBbit ADR cHusmacs Ha 16,6% oTHocuTeAbHO
¢deBpars 2013 roaa (cooTBeTCTBEHHO, -2,6% B pybAsX). DTO B
3HAYUTEABHOM CTEMEHU CBA3AHO C PE3KOM peakLmen BUpXKU 1
KypCa BaAlOT Ha YKPaMHCKUE COBBLITUS U OXKMAIHUAMM eLlie
6oAbLLEro ocAabAeHUs pyOAs, UTO BbIAO MpeoAOAeHO B MapTe. B
pe3yAbTaTe B MapTe CUTYaLsi HECKOABKO YAYYLLMAACh, XOTH U

OCTaAaCb MMHYCOBOM: CHUXKEHMWE LieHbl OTHOCUTEAbHO MapTa 2013 r.

cocTaBuAo | 1% B AoAAapax, B pyOGAeBOM BbIpa’KEHUM LieHa BbIPOCAA
Ha 4,5%.

C y4eTOM CUMAbHOI 3aBUCMMOCTM CTOMMOCTM pasMeLLLeHUs oT
TEHAEHLMIN OCAABACHUS UAM YKPEMAEHUs PybAsl, B CAEAYIOLLEM
KBapTaA€ Mbl TaKXXe OXKMAAEM CHUXKEHME LieH Ha Houesku (B USD)
OTHOCUTEALHO MOKa3aTeAel NMPOLUAOTO roaa. B pybaesom
BbIPaXKEHMM TEMMbI POCTA LIEH Ha Halll B3rAsiA GyAyT ocTaBaTbCs B
LLleAOM CA260-OTpULATEAbHBIMM, TaK KaK FOCTUHULbI By AyT
MbITaTbCs KOMMEHCUPOBATb CHUXKAIOLLLMECS C HAYAAOM AeTa O6GbeMbl
AEAOBOTO CMpOCa 33 CYET TYPUCTCKUX MPOTPaMM.

* Mo abcoAlOTHOMY 3HaYeHUIO, 6e3 yueTa MHPAALMK, YTO eLe GoAbLLe yCy-

ry6AseT cuTyaumio.

MARKET SEGMENTS TRADING RESULTS
MOKA3ATEJTM PABOTbI PBIHOYHbLIX CEFTMEHTOB
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DEMAND

The average occupancy for quality hotels in Moscow in QI 2014
was 58.5%, which is 0.2 percentage points higher than last year’s
result. The above-mentioned price reduction preserved the
occupancy rate at the previous year’s level. Herewith, even the
Midscale-Economy segment, which is the most sensitive to price,
saw occupancy increase by 2.8%. The aggravation of the economic
and political situation was reflected more in the occupancy rates for
Luxury and Upscale hotels. A decrease by 1.9 PP. (to 47.5%) in the
Luxury segment and by 2.8 PP. (to 58.4%) in the Upscale segment
was noted. The occupancy growth in the Upper Upscale segment by
0.4 PP. can be considered a slight adjustment.

Given the expansion rates of the quality hotel market (plus 571
rooms*), we can even note a slight increase in demand for
accommodations (approximately 4%). In the next quarter we
assume that hotels will be able to maintain hotel rooms’ occupancy
level at approximately the same level as in Q2 2013, mainly due to a
moderate price decrease. Due to continuing market instability, we
assume that the redistribution of demand in favor of democratic
hotels of the Midscale-Economy segment will continue driven
primarily by domestic tourists.

*The total additional supply of quality hotels in Moscow during 2013
amounted to 1004 rooms, but the Mercure-Ibis-Adagio Complex (the Accor
Chain) on Bakhrushina street does not currently deliver data to STR
Global. 571 rooms include Kempinski Nikol'skaya hotel—the Luxury
segment - 21| rooms, and Novotel Moscow City - the Midscale segment -
360 rooms.

CrpPOC

CpeaHss roaoBas 3arpyska KaueCTBeHHbIX rocTUHML, Mockebl B |-M
keapTaae 2014 roaa coctaBuaa 58,5%, yto Ha 0,2 nn. Bbile AaHHOTO
MoKasaTeAs! 3a MpoLAbli roa. O6osHaueHHOe Bblllle CHUXKEHUE
LieHbl 06ecneYnAo coxpaHeHMe 3aMOAHSIEMOCTU Ha ypOBHe
npowAoro roaa. [pu 3ToM camblit YyBCTBUTEAbHbIN K LieHe
cpeAHeLeHoBol cermeHT Midscale-Economy aarke yBeAMUMA
MoKasaTeAb 3arpy3ku Ha 2,8%. YxyalleHne 3KOHOMUKO-
MOAUTUYECKOM CUTYaLIMM OTPA3MAOCH B BOAbLLEH CTeMeHU Ha
3aMOAHSEMOCTM AOKCOBbIX OTEAEM U rocTuHUL, cermerTa Upscale.
OtmeueHo cHukeHue Ha 1,9 nn. (a0 47,5%) B cermerTe Luxury u
Ha 2,8 nn. (Ao 58,4%) B cermeHTe Upscale. PocT 3arpysku B
cermeHTe Upper Upscale Ha 0,4 nn. MoXeT paccMaTpuBaTbCs Kak
He3HAYUTEeAbHAs KOPPEKTUPOBKa.

YunTbiBas TeMMbl pacliMpeHUsl pbiHKA KaYeCTBEHHBIX OTEAeN (MAIOC
571 Homep*), MOXKHO FrOBOPUTb AaXKe O HeBOABbLLOM pocTe cripoca
Ha pasmellieHne (MpMbAM3UTEAbHO Ha 4%). B cAeaytolliem KBapTaae
Mbl MPEAMOAAraeM, YTO FOCTUHMULIAM YAACTCSl COXPaHWUTb YPOBEHb
3arpy3Ki roCTUHUYHBIX HOMEPOB Ha MPUBAUSUTEALHO TOM XKe
YPOBHe, 4To U Bo 2-M KBapTaAe 2013 roaa, B oCHOBHOM, 32 cyeT
YMEPEHHOIO CHUMXXeHUS LieH. [pu 3ToM, yunTbiBas
MPOAOAXAIOLLYIOCS HECTAOUABHOCTD Ha PbIHKE, Mbl MPeANoAaraem,
4YTO ByAET NPOAOAXKATLCS NepepacrpeAeAeHUe CNpoca B MOAb3Y B
AEMOKpaTUYHbIX oTeAelt cermeHTa Midscale-Economy (npexae
BCErO, 32 CYET BHYTPEHHUX TYPUCTOB).

*ObLuee yBeAMUEHME KauecTBEHHOTO npearoxeHus B Mockse 3a 2013 roa
coctaBuao 1004 ea., oaHako komnaekc Mercure-Ibis-Adagio Ha BaxpywmHa
ceTu Accor B HacToslee BpeMs He noaaeT pAaHHble B STR Global. 571 Ho-
Mep BKAtouaeT oteab Kempinski Nikol'skaya — cermenT Luxury - 211 Home-

pos, u Novotel Moscow City — cermeHT Midscale — 360 Homepos.

QUALITY MOSCOW HOTEL OCCUPANCY YTD
3AMOJIHAEMOCTb TOCTUHWL, B MOCKBE C HAYAJIA TOOA
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TRENDS

In the current situation the possibility of increases in global tensions
continues, which undoubtedly will negatively affect the rate of
Moscow hotel business development. At the same time, the
normalization of the situation after presidential elections in the
Ukraine in May 2014 will reduce uncertainty and ensure a return to
sustained development via demand and new supply balance.

Moscow will be able to win in the medium-term due to official
delegation accommodations and strengthened exchanges both with
traditional Russian political and economic partners and with the new
counterparty pool.

However, Moscow is one of the most attractive European markets
from the point of profitability, placing 8th among the 30 most
advanced hotel business cities*. However, political instability in late
February - early March affected the market situation: increasing
demand volatility makes long-term planning difficult, and the final
result is revealed in the RevPAR decrease due to sharp demand
fluctuations.

We expect in Q2 2014, and most likely for Y 2014, the average
room yield will be lower than last year. RevPAR’s approach (in
dollar terms) to the 2013 level is possible only with the return of
domestic currency stability.

TPEHADI

B ceroaHslLHeN cUTyaLIMM COXpaHSAETCSA BO3SMOXHOCTb 06OCTpeHUs
rao6aAbHO 06CTaHOBKM, YTO, 6E3YCAOBHO, OTPULIATEABHO
CKaXKeTCs Ha TeMMax pasBUTUSA roCcTUHUYHOM cdepbl Mocksbl. B To
e BpeMsl, HOPMaAMU3aLIMA CUTYaLIUU MOCAE MPOBEAEHMS
NpesnAEHTCKUX BbiGopoB Ha YkpanHe B Mae 2014 roaa 6yaet
03HayaTb CHUXKEHUE HEOMPEAEAEHHOCTU U BO3BpaLLEHUE K
cTabUAbHOMY pasBMTMIO Kak 6aAaHCy cnpoca U HOBOro
npeaAoXeHus. MockBa CMOXeT AaxKe BbIMFpaTb B CPEAHECPOYHOM
NepcrneKkTUBe 3a CHET NpUema OPULIMAABHBIX AEAEraLlii U
YKPErnAeHUsi OBMEHOB KaK C TPAAMLIMOHHBIMU MOAUTUHECKUMU U
3KOHOMMWYECKMMM NapTHepamu Poccuu, Tak U € MyAOM HOBbIX
KOHTpareHTOoB.

Tem He MeHee, MocKBa ocTaeTcs OAHMM M3 CaMbIX
MPUBAEKATEABHBIX C TOUKU 3pEHUS AOXOAHOCTH pbiHKOB EBponbi,
Haxoasck Ha 8-M cpeayn 30-Tu HanboAee pasBUTBIX C TOUKM 3peHUs
rocTMHU4Horo 6usHeca ropoaos®. OAHaKoO ycuAeHUWe
MOAUTUYECKOM HECTABUABHOCTH B KOHLLE $eBpaAs — HavaAe MapTa
He MOFAO HE CKa3aTbCsl Ha PbIHOYHOM CUTYaLIMU: YCUAEHME
BOAQTUABHOCTU CMPOCa 3aTPYAHSIET AOArOCPOHHOE MAAHUPOBaHUE,
U UTOTOBbIN PE3YAbTAT MPOSIBASETCS B CHUMKEHUM AOXOAHOCTU Ha
HoMep 3a cHeT 6oAee peskux KoaebaHuit cnpoca.

Mol npeanoaaraem, 4to 1 Bo 2-M kBapTaae 2014 roaa, u, BeposTHee
Bcero, no utoram scero 2014 roaa, nokasaTeAb AOXOAHOCTU Ha
HoMep ByAeT HUXKe, YeM Mo MpoLluAoMy roay. [pubaunxerune
3HaueHus RevPAR (B AoArapoBoM BbipaxkeHMM) K yposHio 2013
roAa BO3MOXKHO TOAbKO MpY BO3BPaLLleHUM CTaBUABHOCTH
HaLlMOHaAbHOM BaAIOTbI.
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