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HOSPITALITY

Moscow/RUSSIA

A Cushman & Woakefield Research Publication

ADR IN AUGUST 2013 | CPEAHAA LIEHA 3A HOMEP B ABI'YCTE 2013 $152

QUALITY SUPPLY | TEKYLLMIM OBbEM KAYECTBEHHOT O MPEAAOXEHMA

OCCUPANCY | 3BANOAHAEMOCTb

RevPAR | CPEAHMM AOXOA HA HOMEP

SUPPLY

According to the Department of Hospitality and Tourism
the cumulative number of rooms in the Moscow hotel market at the
end of Q3, 2013 is estimated at more than 48,000 rooms with the
proportion of high-quality supply at about 30% or 14,200 rooms.

The increase in high-quality segment by the end of Q3, 2013 totaled
1,138 rooms, resulting from the commissioning of 4 hotels in
different price categories.

In addition Accor will open three new hotels in November Q4 2013
in the hotel complex located at ul. Bakhrushina, | I. The complex of
hotels includes three brands: Mercure with 158 rooms (Upscale),
Ibis with 190 rooms (Midscale) and Adagio with 149 rooms
(Midscale).

We believe that the total supply of international grade rooms will
increase by 497 by the end of 2013. It was expected that more
rooms would have been available, but the opening of the Marriot
Noviy Arbat (234 rooms) was postponed till the QI, 2014.

14,200 rooms

77%

stz STABILITY

MPEOJTOXXEHUME

Mo oueHKe aAemapTaMeHTa TFOCTMHWYHOTO 6M3Heca M Typusma
COBOKYMHbIA 06beM HoMepHoro ¢oHaa B Mockee Ha koHew, llI
kBapTaaa 2013 r. cocTaBuA cBbile 48 TbiC. HOMEPOB, M3 HUX AOAS
KayeCTBEHHOro MPEeAAOXEHUs cocTaBMAa nopsiaka 30% obuero
NpeAAOXKeHUst UAM 14,2 Tbic. HOMepoB.

HoBoe npeaaoxeHue 3a Il keapTtase 2013 r. B cermeHTe KauecTBeH-
HbIX FOCTMHML, cocTaBuAo | |38 HomepoB, 1 6bir0 chopMmpoBaHO 3a
cYeT BBOAA B 3KCMAyaTaUMio 4-X TOCTUHWL, PasHOM LLeHOBOM
KaTeropuu.

B Hos6pe 2013 r. oxXnaaeTcs OTKpbITME FOCTUHULL MOA YNPaBAEHM-
eM onepatopa Accor: KOMMAEKC U3 TPEX OTEAEH PacroAOXeH Mo
aapecy: YA. BaxpywwuHa, BA. 1.
3 rocTMHWUbI pasHOM LIEHOBOW KaTeropuu:
Homepoe (Upscale), Ibis Ha 190 Homepoe (Midscale), Adagio Ha 149
anapTtameHToB (Midscale).

B coctaB komnaekca BOMAYT
Mercure Ha 158

DTO YBEAMUUT TpPEAAOXKEHME Ha PblHKE KayeCTBEHHbIX OTEAei
MUHUMYM Ha 497 HomepoB. Oxupaemoe B 2013 r. oTKpbiTHe
roctuHuubl Marriott Novy Arbat (234 Homepa) nepeHeceHo Ha
| kBapTaa 2014 roaa.

iy CUSHMAN &
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KEY EXPECTATIONS QUALITY NEW SUPPLY Q3 2013
HOBbIE FTOCTUHMLbl MOCKBBI, 3 KB. 2013

NUMBER
HOTEL NAME ADDRESS CATEGORY
OF ROOMS
Kempinsky Nikolskaya St. Nikolskaya, 12 221 Luxury
Novotel Moscow-City Presnenskaya Nab., 2 360 Upper-Midscale
Sheraton Moscow Sheremetyevo, Mezhdunarodnoe
) 342 Upscale

Sheremetyevo Airport Hotel shosse, 28B bld 5

. Sheremetyevo, Mezhdunarodnoe
Sky Point 225 Budget

shosse, 28B bld 3

QUALITY MOSCOW HOTEL
MARKET STRUCTURE Q3 2013 YTD

CTPYKTYPA KAYECTBEHHbIX TOCTUHWL]
MOCKBSbI, Il KB. 2013

Luxury
19%

Mid-market & Upper-
Economy Upscale
43% 7%
Upscale
31%

Source: STR Global
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QUALITY HOTEL MARKET TRADING

Average daily rate in August 2013 estimated to $152, which is 5%
higher than in August 2012. This positive dynamic was ensured by
high-quality hotels: the highest ADR growth was recorded in the
Upscale segment — Up 16% compared to the same period last year.
Midscale market in this period was oriented to more democratic

groups of demand: ADR declined by 7% comparing to August 2012.

The fall in ADR, at the level of 0.43% and 2.21% was also recorded
in the Upper Midscale and Luxury segments, respectively, but that is

typical for the August — the most "tourist" month of the year.

The results of 2013 (August, YtD) showed a symbolic decrease in
ADR (-1,1%) comparing to 2012, that can be interpreted as a stabili-

zation, taking into account the weakening of the Ruble.

The most aggressive in terms of price expectations remain Luxury
market segment, showing slight increase from $375 to $376 per

room comparison with the general lowering of prices.

Moscow hotels offer a wide range of prices by segment: the most
expensive — Luxury with ADR in August about $315, it is 106.98%

higher than the average for the Moscow quality market.

There is an impressive gap between Luxury hotel prices and prices
for the Upper Upscale segment: Average daily rate for Upper
Upscale is about $197 and only 28.75% higher than the average for

the Moscow quality market.

OMNEPALUMOHHAA OEATEITbBHOCTb

CpeaHss ueHa 3a Homep (ADR) B aBrycte 2013 r. coctaBuaa $152,
yTo Ha 5% Bbiwe ypoeHs aBrycta 2012 r. [oAoXuTeAbHasA AMHaMMKa
obecrieyeHa 3a CYET FOCTMHWL, BbICOKOM LIEHOBOW KaTeropuu:
MaKCMMaAbHbI POCT CPEAHEN LieHbl 332 HOMEp MO OTHOLUEHWIO K
pe3syAbTaTaM 3a aHaAorMYHbIM nepuoa 2012 r. NpoAeMOHCTPUPOBaA
PbIHOK rocTuHUL, Kaacca Upscale: 16%. CpeaHelieHoBble 06beKTbl,
HarnpoTue, paboTaan ¢ 6oAee AEMOKPaTUUHbIMKM FpyMnamMu cCrpoca:
Ha pblHKE TFOCTUHMUL, KAacca Midscale 6biA0 OoTMeueHO cHMKeHMe
nokasateass ADR Ha 7% no cpaBHeHuto c aBryctom 2012 r.

CuMBOAMYECKOE MaAeHMe CTaBOK 3a Homep Ha ypoeHe 0,43% wu
2,21% 6blA0 oTMeyeHo Take B cermeHTax Upper Midscale u
Luxury cooTBeTCTBEHHO, YTO B LLEAOM XapaKTEPHO AASl aBrycTa —
HanboAee KTYPUCTCKOro» MecsiLia B FOAY.

B oTHoweHun pesyabtator 2013 r. (Mo AaHHbIM Ha aBrycT) pbIHOK
KauyecTBEHHbIX FOCTUHML, NOKasaA HeBOAbLIOE CHUMKEHUE MOKasaTe-
Aaa ADR (-1,1%) no cpaBHeHMIO C MPOLUABIM FOAOM, YTO PaBHOCUAb-
HO CTabWUAM3ALLMK, B TOM YUCAE, C yHETOM OcAabAeHUs pybas.

Hanboaee arpeccuBHbIMM C TOYKM 3PEHUS LLEHOBbLIX OXMAAHWIA
OCTaloTCs FOCTUHULLbI KaTeropun Luxury, nokasbiatowwme Ha poHe
OBLIMX MOHMKAIOLMX KOPPEKTUPOBOK LieHbl HEBOABLUIOM pOCT ¢
$375 Ao $376 3a Homep.

MocKoBCKME FOCTUHULBI MPEAAaraloT LWMPOKMI pa3bpoc LeH no
cerMeHTam: HauboAee Aoporue — rocTUHWLBI KaTeropuu Luxury,
rae ADR B asrycte 2013 r. coctaBua $315, uto Ha 106,98% Bbiwe
CPeAHEro MoKasaTeAs Mo PbIHKY Ka4eCTBEHHbIX FOCTUHULL.

LleHoBoM paspbiB oTeAeit KaTeropumn Luxury co caeaytolwmm 3a HUM
CErMEHTOM BHYLUMTEAEH: CPeAHsis LieHa 3a HOMep B FOCTUHMLAX
kateropun Upper Upscale yxe Toabko Ha 28,75% npeBbicuaa
CPEAHUI1 MoKasaTeAb Mo PpbiHKY M coctaBuaa $197. CromumocTtb
HoMepa B rocTMHMLax KaTeropun Upscale cpaBHMMa co cpeAHMM no
PbIHKY 3HaueHMeM u cocTaBasieT $160.

LleHbl 332 Homep B roctuHMuax Kaacca Upper Midscale u Midscale
HUXe cpeaHepblHOYHbIX Ha 30% u 48% cooTBeTcTBEHHO W
cocTtaeastoT $105 u $79 3a Homep (AaHHbIe 3a aBrycT).

AVERAGE DAILY RATE, US DOLLAR (ADR), AUGUST 2013 YTD
CPEAHAA LLEHA 3A HOMEP, AOJ1J1. CLUA (ADR), 3 KB. 2013
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MOSCOW HOTEL MARKET OCCUPANCY Q3 2013 YTD
3ATPY3KA TOCTUHWML, MOCKBEHI, 3 KB. 2013
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DEMAND

The average annual occupancy of quality hotels in Moscow in
August 2013 was about 77%, which is | 1% higher than in the same
period last year.

Maximum high demand in Moscow hotels was in the Upper Midscale
and Midscale category, with occupancy in August at the level of
85.4% and 82.6%, respectively.

One of the features of the market of Moscow hotels in Q3, 2013
was the high occupancy of quality hotels, and especially the central
located hotels — traditionally low in August because of the "holiday
season”. Unusually high occupancy was a result of increased tourist
flows, including through the Universiade in Kazan, which added
"transit clients" for Moscow hotels.

In general, up to August 2013 (YtD), the Moscow quality hotel
market shows a growth in demand comparing to 2012 in almost all
segments (reduced occupancy in Upper-Midscale segment by 0.3 pp
can be seen as an insignificant adjustment). Demand growth is
stimulated by the growing stream of domestic and international
visitors staying overnight in Moscow, and the stagnation of prices
for accommodation, the last point indicates the continuing period of
uncertainty in the market.

TRENDS IN REVENUE
Average revenue per available room (RevRAR) in August 2013
increased by 17.1% to $117 versus $100 in August 201 2.

At the same time, according to the results of August, 2013 RevPAR
dynamics by segment ranged from 8.4% in the Midscale segment to -
4.6% in the Upper Midscale hotels. We believe that the tendency to
stimulate the RevRAR increase which the flexible price, sensible of
demand change will continue in the near future. In 2014, the new
hotels will have a more pronounced effect on the general market
situation, whereby RevPAR (especially for Luxury and Upper
Midscale) unlikely to surpass it’s current estimations and will vary
from slightly negative to low positive values at the beginning and end
of the year.

CrpocC

CpeaHss roAoBass 3arpyska KauyeCTBEHHbIX FoCcTUHML, MockBbl B
asrycte 2013 r. coctaBuaa 77%, uto Ha |1% Bbllwe AaHHOrO
MOKa3aTeAsl 32 aHAAOTUUHBIM MEPUOA MPOLLAOIO roAa.

MakcMMaAbHO BbICOKMM CrpocoM B MocKBe MOAB3YIOTCA FOCTUHMLLbI
kateropun Upper Midscale u Midscale, 3arpy3ska koTopbix B aBrycte
¢duKcmpoBanack Ha ypoeHe 85,4% u 82,6% cooTBeTCTBEHHO.

OaHoit U3 ocobeHHocTel pbiHKa roctuHul, Mockesl B Il ke. 2013 r.

CTaAa BbICOKAaA 3arpy>€HHOCTb Ka4eCTBEeHHbIX U LEeHTPaAbHO
PacnoOAOXEHHbIX FrOCTUHUL,, B aBrycTe — TpPaAMLMOHHO HU3KOM U3-3a
HaCTYyNnA€HUA «Ce30Ha OTMYyCKOBM. HeTunuuHo Bbicokas 3arpyska
CTaAa CACACTBUEM YBEAUYEHUA TYPUCTCKUX MOTOKOB, B TOM YUCAE,
3a CYeT npoBeAeHUa yHMBePCMaAbI B Kazanu, AO6aBl4BLIJel‘:1

«TPaH3UTHDbIX» KAUEHTOB MOCKOBCKUM OTEAAM.

Mo utoram 2013 r. Mo cocTOAHMIO Ha aBryCT PbIHOK KayeCTBEHHbIX
FOCTUHML, MOKa3blBa€T POCT CMpPOCA MO CPABHEHUIO C MPOLUAbIM
rOAOM MpaKTUYecKM no Bcem cermeHTam. PocT cnpoca npocTtumyau-
POBaH Kak pOCTOM MOTOKa Houylolwux nocetuteaen B Mocksy, Tak
M CTarHaumen LeH Ha pa3MelleHue, NocAepHee OBCTOSTEAbCTBO
FOBOPUT O MPOAOAXKAIOLLLEMCS MEPUOAE HEOMPEAEAEHHOCTH.

TEHAEHLUMM

CpeaHee 3HaveHne aoxoaa Ha Homep (RevPAR) 3a asryct 2013 r.
Bblpocao Ha |7,1% u coctasuao $117 npotue $100 B 2012 r. B 1o
ke Bpems, no utoram 2013 r. No cocTosHUIO Ha aBryCT AMHaMMUKa
RevPAR o cermeHTam koaebarach oT 8,4% B Midscale Ao -4,6% B
oTeasix KaTeropun Upper Midscale.

Mbl noAaraeMm, YTO TeHAEHLMM K MOBbILEHUIO CPEAHEPbIHOYHOWM
AoxoapHocTM Ha Homep (+1,2% YtD) 3a cyer rubkoi LeHoBoM
MOAUTUKM, pearupyloleil Ha M3MEHEHMs CrMpoca, COXPaHUTCS U B
6Amkaieit nepcriektuse. B 2014 r. rocTMHMUBI, Bblllealune Ha
poiHok B 2013 r., okaxXyT 6oAee Bbipa)XeHHOE BO3AEWCTBME Ha
PbIHOYHYIO CUTyaumio, 3a c4yeT 4Yero nokasaTeau RevPAR no
cermeHTy Luxury n ocobeHHo Upper Midscale Bpsia AW cyluecTBeH-
HO MpeB30OMAYT TeKyllMe MoKasaTeAm M OyAyT KoaebaTbcs oT
cAab00TpULIATEABHBIX AO CAAGOMOAOXKUTEABHBIX 3HAUEHUIA B HavaAe
U KOHLIE roA.

RVPAR, US DOLLARS
CPEOHUM [OXO[4 HA HOMEP, JOJM. CLUA
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MORE INFORMATION AND CONTACTS ARE AVAILABLE ON WWW.MARKETBEAT.RU
NHOOPMALIMA OB OTAENE MCCINEAOBAHUM U MYENUKALIMM AOCTYMHbI HA WWW.MARKETBEAT.RU

Further information and copies of this report are available from Ellina Krylova

Ellina.Krylova@eur.cushwake.com

The information provided in this report is intended for informational purposes only and should not be relied on by any party without further independent verification. Classifications of individual buildings are reviewed on a continuing basis and are subject to
change. The standards used in this process are consistent with those used by Moscow Research Forum and in the United States by the Society of Industrial and Office Realtors (SIOR) and BOMA International. Reproduction of this report in whole or part is
permitted only with written consent of Cushman & Wakefield. Data from this report may be cited with proper acknowledgment given.

© 2013 Cushman & Wakefield. All rights reserved.
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