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OUTLOOK

Moscow in all is trading 11% up (in RevPAR) year to date over
2010. This is a combination of 5% increase in occupancy and
6% in ADR.

The results by segment for year to date (January to September)
by segment per year are as follows;

Moscow Luxury Segment Q1-Q3 (year on year)
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Third quarter saw the luxury segment reach occupancy of
67%, higher than any previous third quarter results before.
ADR for these 3 months was RUR 11,400 [ still far short of
the 2008 figure of RUR 15,200. For the year the luxury

segment is running almost 7% higher on RevPAR than in 2010.

The situation in the upper upscale segment is related to new
hotels that opened at the end of 2010 and are now fully in the
2011 statistics. Were we to remove said hotels than occupancy
in this segment is running 5% above last year, but with them
included, the occupancy slumps to 20% short of last year.
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Q3 2011
PbIHOK MOCKBbI B 11l KBAPTAJE

TEHOEHUNA

C mauara 2010 ropaa ma rocTHHHYHOM pBIHKE MOCKBBI
HabAropaaerca poct moxasateas RevPAR (aoxoamocts Ha
vomep) Ha 11%. D10 mpOHCXOAUT OAATOAAPA YBEAMYCHUIO
sarpysku Ha 5% u ADR (cpeannii Tapud) Ha 6%.

A’dACC IIPUBOAATCA OCHOBHBIC IIOKA3aTCAH ACATECABHOCTH

TOCTHHHIT 110 KATETOPHAM 32 IIepBble AcBATH Mecaren 2011
TOAQ.

Moscow Upper Upscale Segment Q1-Q3 (year on year)
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B III xBapTase 3arpyska TOCTHHHIT CETMEHTA AFOKC BBIPOCAA AO
ypoBHA 67% - HIKOTAQ €ITIE 3TOT ITOKA3aTEAD 32 AHAAOTHYHBIH
IIEPHOA He OBIA CTOAB Breuaraaromunm. [lokasarear ADR Bce
€Ille 3HAYUTEABHO OTCTAET OT AOKPU3UCHOIO YPOBHSA: B HIOAE
-certabpe 2011 roaa on cocrasua 11 400 pybaeit mporus 15
200 pyb6aeii B 2008 roay. 3a mepseie Aesats Mecsres 2011 roaa
RevPAR B roctrHUIIAX CerMeHTa ATOKC BEIPOC IO CPABHEHUIO
¢ amarormaueM meproaom 2010 roaa ma 7%.

Ha curyamuro, CAOKHBINYIOCA B TOCTHHHIAX BEPXHEIO
IIpeAeAd BEPXHEH I[EHOBOM KAaTETOPHH, OOABIIOE BAHAHUE
OKa3BIBAFOT OTEAH, KOTOPBhIE OTKPHIAUCEH B KoHIe 2010 roaa u
TEepb  yiKE MOIYT IPEAOCTABHTH HH(MOPMALIUIO  II0
OIIEPALIMOHHON ACATEAPHOCTH. be3 ydera AAHHBIX OCTHHHI]
3arpyska B 9ToM cermente 3a repseie 9 mecsares 2011 roaa
BEIpOCAa Ha 5% II0 CPaBHEHHIO C aHAAOTHYHBIM IIEPHOAOM
IIPOIIIAOTO FOAQ, C Y9€TOM HOBBIX TOCTHHHII YPOBEHD 3ATPY3KH
camsnuAca Ha 20% 110 CPaBHEHHIO C IIPOITABIM TOAOM.
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Moscow Upscale Segment Q1-Q3 (year on year)
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Occupancy in the upscale segment is the highest since 20006.
The summer period is traditionally time for these hotels to
attract groups and occupancy for months July-September
was almost 72%. This does though come at a sacrifice for
rates. ADR in this segment for the year to date is only RUR
300 above the upper mid-market segment.

The upper midscale segment occupancy of 82% for the last
3 months was the highest since 2004. This continues as the
strongest segment in terms of RevPAR and investment
costs.

Moscow Midscale Segment QI1-Q3 (year on year)
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Moscow Upper Midscale Segment Q1-Q3 (year on year)
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B rocrummmax BepxHeld LIEHOBOH KATETOPHUH YPOBEHB
3aIPY3KH AOCTHUT MakCHMaAbHOro 3Hadenna c 2006 roaa.
AerHuil TEpHOA AAfl  TAKUX TOCTHHOIL TPAAHIIHOHHO
CYNTACTCA IIMKOBBIM C TOYKMA 3PEHHA Pa3MEIIEHHA IPYIILL,
IIO9TOMY 3arpyska 3a IIEPHOA HIOAb-CEHTAOPH COCTABHAA
okoAo 72%. OAHAKO pPaAM 3TOTO TOCTHHHIIAM IIPHITTAOCH
noitn Ha camxenne ned. C mavasa roaa ADR B rocruamiiax
BEPXHEro LEHOBOTO cermeHTa Aninbs Ha 300 pyOAeH BeIIIIe,
YeM B TOCTUHHIIAX BEPXHETO IIPEAEAA CPEAHEH IIEHOBOI
KATETOPHH.

VpoBeHb 3arpy3KkH B TOCTHHHIIAX BEPXHETO IMPEACAA CPEAHCEH
IIEHOBOM KATETOPHH 3a ITOCAGAHHE 3 MecAIla CTaA CaMbIM
Boicoknm ¢ 2004 ropa m cocraBua 82%. AaHHBII cermeHT
IIPOAOAKAET AHAHPOBATH ¢ TO4YkH 3peHus RevPAR u
MHBECTUITHOHHBIX U3AEPIKCK.
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ST. PETERSBURG MARKET
Q3 UPDATE

The second capital is continuing an impressive recovery from
the crisis and this year is 10% RevPAR higher than in 2010.
This is split by a growth in occupancy of 6% and 4% in ADR.

St. Petersburg Luxury / Upper
Upscale Segment QI1-Q3 (year on year)
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St. Petersburg Midscale Q1-Q3 (year on year)
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REGIONS MARKET

The regions are seeing a rapid rise over 2010 figures with
RevPAR increases of over 20% in the international mid-
market segment, mostly in occupancy.
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PbIHOK CAHKT-TIETEPBYPIrA
B Il KBAPTAJIE

l'ocruarraneni  perHok  CeBEpHOI  CTOAHMITHI  IIPOAOAZKAET
OBICTPBIMH TEMIIAMU BOCCTAHABAHMBATBCA IIOCAC KPH3HCA:
RevPAR B III kBaprasne 2011 rosa BeIpoc Ha 10% 1O
CPaBHEHHIO C IIPOIIABIM TOAOM. ODTO IIPOH3OIIAO B
pesyabTare yBeamdenus sarpyskn u ADR — ma 6% u 4%
COOTBETCTBEHHO.

St. Petersburg Upscale Q1-Q3 (year on year)
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I ADR

PETMOHDI

B permonax mHabGArOAaETCHA HOAOKUTEABHAS AHHAMHKA POCTA
IOKa3aTeACH 110 CpaBHEHHIO ¢ IporrAbiM roaom: RevPAR B
TOCTHHHIIAX MEKAYHAPOAHOIO KadecTBa CPEAHEH IIEHOBOM
kareroprun BeIpoc noutu Ha 20%, B OCHOBHOM, 32 CYET POCTA
3aTPY3KH.
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